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CHANGE IN CONSUMER ATTITUDES COULD 
MEAN INCREASED SALES FOR MERCHANTS
MISSOULA—
Montanans expressed a spark of economic optimism for 1983, saying this 
year should be a better time to make large purchases than a year ago, 
according to a University of Montana research bureau.
Mary L. Lenihan, editor at UM's Bureau of Business and Economic Research, 
reported the findings of a consumer survey conducted by the bureau in November 
1982 in the latest issue of the Montana Business Quarterly.
In that survey, Montanans were much more likely to say 1983 should be 
a better year than 1982 to make major purchases such as a home, car, or 
household goods such as furniture and large appliances. Montanans polled a 
year earlier in December 1981 were definitely negative about prospects for 
buying expensive items overall in 1982.
Lenihan explained that the optimistic outlook would not necessarily 
translate into actual purchase plans. In fact, survey results showed the 
proportion of consumers who said they would actually buy the various items 
in 1983 was not much higher than in 1982.
But she added that survey researchers have found that a change in consumer 
attitudes often foreshadows economic trends. Therefore, Montanans' improved 
outlook could mean increased sales for Montana merchants this year.
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